June 16, 1997

Commissioner Rachelle Chong
Federal Communications Commission
1919 M Street NW

Washington, DC 20554

Dear Commissioner Chong:

Re: Distilled spirits advertising
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We understand that FCC Chairman Reed Hundt has scheduled a commission vote June 19
regarding a Notice of Inquiry hearing on distilled spirits advertising on television and radio.

As an organization dedicated to drug-free youth, we urge you to vote in faver of the NOI to
further examine the Commission's role in addressing the alcohol advertising issue.

As you well know, we live in a communication age where children are literally bombarded with

messages from many sources -- o many that parents cannot possibly monitor all of them. While

parents and schools do the best they can to educate and monitor children, the lures and images of
advertising are tough competition, especially when they are continually before our youth. We are
not asking the Commission, nor the government, to excuse or absolve parents or teachers of their
responsibilities to our children. We are, however, interested in requiring industries which
manufacture legal products which are physically addictive to children and youth to respect criteria

defining acceptable methods of promoting those products only to the lawful population.

The effectiveness of advertising strategies which appeal to young people is well known. We
respectfully request that the Commission review the strategies and nature of ads employed by
members of the alcohol industry, explore the ads' effects on children and youth, and then report
those findings to President Clinton, Congress, and the public. Our children and families need your

support of this review.

Yours for drug-free yguth,
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Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

Commissioner Rachelle Chong
Commissioner James Quello

Federal Communications Commission
1919 “M” Street, NW

Washington, DC 20554

Dear Commissioners Chong and Quello:

The Federal Communications Commission’s responsibility is to give broadcasters a license to
use the public airwaves and the broadcasters’ responsibility is to serve the public interest. [ am

very concerned that the public interest is not being served by alcoholic beverage advertisements
that are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have; explore
the effects they have on children, and examine solutions to the problem. The FCC could then

“report to the President, Congress, parents teachers, health professionals and others on the status

of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration. < % %
Sincerely, ;;%% vl Q
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Santa Barbara’s Fighting Back Community Initiative is a program of The Council on Alcoholism and Drug Abuse
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Dear Commissioner Chong,

| am writing in response to FCC Chairman Reed Hunt's proposal for a
Notice of Inquiry to examine the Commission’s role in addressing the
issue of alcohol advertising.

As a member of the substance abuse field, | am constantly reminded that
aicohol problems continue to plague our Nation’s youth, a major
constituent of the television and radio audience. Alcohol advertisements
are appealing to children and youth and, since they are designed to sell
the product, neglect to show some of the negative consequences of
alcohol use including addiction, various health problems, domestic
violence and death. These advertisements have a profound effect when
it comes time for youth to make decisions cencerning alcohol. | strongly
believe that the Federal Communications Commission has a responsibility
to thoroughly examine the impact of these ads and possible solutions to
the problem and to make decisions which avoid putting our children at
risk.

The National Councit of Alcoholism and Urug Dependence has petitioned
the FCC to require broadcasters to offer time for counter-ads. | urge you
to support this petition, as well as Chairman Hunt's propoesal, as you

consider this important issue.

Thank you for your time and consideration.

or

Counselor .~
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Commissioner Rachelle Chong 53z @ <«
Federal Communications Gommission n 5 m
1919 M Street NW 22 o

Washington, DC 20554

Dear Commissioner Ghong,

I am writing in response to FGC Chairman Reed Hunt’s proposal for a

Notice of Inquiry to examine the Commission’s role in addressing the
issue of alcoho! advertising.

As a member of the substance abuse field, | am constantly reminded that
alcohol problems continue to plague our Nation’s youth, a major
constituent of the television and radio audience. Alcohot advertisements
are appealing to children and youth and, since they are designed to sell
the product, neglect to show some of the negative consequences of
alcohol use including addiction, various health problems, domestic
violence and death. These advertisemenis have a profound effect when
it comes time for youth to make decisions concerning alcohol. | strongly
believe that the Federal Communications Commission has a responsibility
to thoroughly examine the impact of these ads and possible solutions to

the problem and to make decisions which avoid putting our children at
risk.

The National Council of Alcoholism and Drug Dependence has petitioned
the FCC to require broadcasters to offer time for counter-ads. | urge you

to support this pstition, as well as Chairman Hunt’'s proposal, as you
consider this important issue.
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Dear Commissioner Chong,

| am writing in response to FCC Chairman Reed Hunt's proposal for a
Notice of Inquiry to examine the Commission’s role in addressing the
issue of alcohol advertising.

As a member of the substance abuse field, | am constantly reminded that
alcohol problems continue to plague our Nation's youth, a major
constituent of the television and radio audience. Alcohol advertisements
are appealing to children and youth and, since they are designed to sell
the product, neglect to show some of the negative consequences of
alcohol use including addiction, various health problems, domestic
violence and death. These advertisements have a profound effect when
it comes time for youth to make decisions concerning alcohol. | strongly
believe that the Federal Communications Commission has a responsibility
to thoroughly examine the impact of these ads and possible solutions to

the problem and to make decisions which avoid putting our children at
risk.

The National Council of Alcoholism and Drug Dependence has petitioned
the FCC to require broadcasters to offer time for counter-ads. | urge you

to support this petition, as well as Chairman Hunt’s proposal, as you
consider this important issue.

Thank you for your time and consideration.

rely,

Doug Nelson
Counselor




ALCOHOLISM COUNCIL OF NEW YORK

Your Life Matters

352 Park Avenue South
New York, NY 10010
(P}212-252-7001
{F}212.252-7021

BOARD OF
DIRECTORS

Executive Commiiftee

William D. Rader
Chairman

Charles A. Dana, Jr.
President

R. James Kraus

Vice Chairman
Adele C. Smithers
Vice Chairman
Carmel Fauci

Vice President

Denis J. O’'Grady
Vice President

Anna Mae Skakel
Vice President

Frank Zachary

Vice President
Charles F. Smithers Il
Treasurer

Emilie de Rohan-Chandor
Secretary

Board Members

John. A Barone

Marc Galanter, MD
Q. Aldon James, Jr.
Charles S. Lieber, MD
Freeman McNeil IIf
Thomas C. Quick
Mary Ellen Sutherland

Robert J. Campbell, MD
Chairman Emeritus

Founders

Nicholas A. Pace, MD
Buford G. Peterson
1915-1984

R. Brinkley Smithers
1907-1994

Executive Director

Stacia A. Murphy

The New York Affiliate
of the National
Council on

Alcoholism

and Drug
Dependence

e RV e
f’“x“ 3 £

REGEIVED
YN

June 6, 1997 FEDERAL ‘QH@QUR\Q“W‘“

1SSION
oprie 08 SECAETARY

Commissioner Rachelle Chong
Federal Communications Commission
1919 M Street NW

Washington, DC 20554

Dear Commissioner Chong,

| am writing in response to FCC Chairman Reed Hunt's proposal for a

Notice of Inquiry to examine the Commission’s role in addressing the
issue of alcohol advertising.

As a member of the substance abuse field, | am constantly reminded that
alcohol problems continue to plague our Nation’s youth, a major
constituent of the television and radio audience. Alcohol advertisements
are appealing to children and youth and, since they are designed to sell
the product, neglect to show some of the negative consequences of
alcohol use including addiction, various health problems, domestic
violence and death. These advertisements have a profound effect when
it comes time for youth to make decisions concerning alcohol. | strongly
believe that the Federal Communications Commission has a responsibility
to thoroughly examine the impact of these ads and possible solutions to

the problem and to make decisions which avoid putting our children at
risk.

The National Council of Alcoholism and Drug Dependence has petitioned
the FCC to require broadcasters to offer time for counter-ads. 1 urge you

to support this petition, as well as Chairman Hunt’s proposal, as you
consider this important issue.

=
Thank you for your time and consideration.
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Federal Communications Commission ~ FEDE R‘éﬁ?@?g‘g‘ NicaTioNg
1919 M Street NW OFFIGE OF SERRETARY
Washington, DC 20554
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Dear Commissioner Chong:

Alcohol related problems continue to plague our nation’s youth. I strongly urge
you to support a Notice of Inquiry to examine the Commission’s role in
addressing the alcohol advertising issue. The alcohol industry spends over $2

billion annually promoting a product that causes a public health problem which
costs society over $45 billion a year in direct costs.

The Federal Communications Commission’s responsibility is to give broadcasters
a license to use the public airwaves and the broadcasters’ responsibility is to serve
the public interest. I am very concerned that the public interest is not being served
by alcoholic beverage advertisements that are appealing to children. A survey of
children ages 9 - 11 demonstrated high rates or recognition and recall of both the
brand name and product associated with television commercials featuring the
Budweiser frogs, even when compared to commercials and characters from
children’s programming (i.e. Tony the Tiger, Smokey Bear, and Mighty Morphin
Power Rangers.)

A thorough examination by the FCC would gather evidence on the reach these ads
have, explore the effects they have on children and examine solutions to the
problem. The FCC could then report to the President, Congress, parents, teachers,
health professionals and others on the status of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the
FCC to require broadcasters to offer time for counter-ads. I hope you will support

this petition, and the FCC’s authority to implement it, as you consider this
important issue.

Thank you for your time and consideration.
Sincerely,

Nancy V. Riggert
Director, Alcohol-Drug Information Center
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" Commissioner Rachelle Chong
Federal Communications Commission
1919 M Street NW
Washington, DC 20554
Dear Commissioner Chong:

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very

concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then

report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration.
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June 11, 1997

- Commissioner Rachelle Chong
Federal Communications Commission
1919 M Street NW
Washington, DC 20554

Dear Commissioner Chong:

DOCKET FILE COPY ORIGINAL

4w 29 7

FEDER&L .

Oy

Orz, COn T RY,

Flcg g4 {,%3,3;04 Tiong
ot 6&’!-3"7'

«.;ARY

Alcohol related problems continue to plague our nation’s youth, I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very
concerned that the public interest is not being served by alcoholic beverage advertisements that

are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then
report to the President, Congress, parents, teachers, health professionals and others on the status

of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s

authority to implement it, as you consider this important issue.

Thank you for your time and consideration.

Sincerely,
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Washington, DC 20554

Dear Commissioner Chong:

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very

concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then

report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration. g f“

Sincerely, EX
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Federal Communications Commission
1919 M Street NW
Washington, DC 20554

Dear Commissioner Chong:

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very
concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then

report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and congideration.
Sincerely, Eew N (V\OZ\&L"\Q% Q‘B LGJQ( S S/Q\
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Washington, DC 20554

oo
Dear Commissioners Chong and Quello:

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to
use the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am

very concerned that the public interest is not being served by alcoholic beverage advertisements
that are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have; explore

- the effects they have on children, and examine solutions to the problem. The FCC could then

report to the President, Congress, parents teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require

broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration.

s =

Sincerely, ‘
X ™
)
Susan Gionfriddo {:é’? > %
Chief Probation Officer ":,;?st' e ~0 @
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Santa Barbara’s Fighting Back Community Initiative is a program of The Council on Alcoholism and Drug Abuse
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- Commissioner Rachelle Chong 000‘@
Federal Communications Commission
1919 M Street NW
Washington, DC 20554
Dear Commissioner Chong:

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very

concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then

report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration.

Sincerely,

g g
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1919 M Street NW
Washington, DC 20554
Dear Commissioner Chong:

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very
concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then
report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue. ‘é
Thank you for your time and consideration. % Ly

Sincerely,
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" Commissioner Rachelle Chong 23
Federal Communications Commission
1919 M Street NW

Washington, DC 20554

Dear Commissioner Chong:

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very

concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then

report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require

broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration.

Sincerely, e a‘
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Washington, DC 20554

Dear Commissioners Chong and Quello,

Alcohol related problems are continuing to plague our nation’s youth. I strongly urge you to
support a Notice of Inquiry to examine the Commission’s role in addressing the alcohol
advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airways and the broadcasters’ responsibility is to serve the public interest. I am very
concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problems. The FCC could then
report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration.

Sincerely, x g »
.z =, M
F AR s
it z; ——
Susan L. Oseland 23T B o<,
President s 'f e 2= ™M
Oseland Enterprises - ';’3 )

6206 South Illinois Avenue
Cudahy, WI 53110
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Fax #: (202) 418-2820
Subject:  Federal Communications Commission Vote to Hold Hearings on Distilled Spirits

Advertising
Date: June 17, 1997
2, including this cover sheet.

Pages:

Commissioner Chong:
Please find enclosed a letter of support backing a vote in the affirmative regarding the Federal

Communications Commission holding hearings on Distilled Sprits advertising. We would greatly
appreciate your affirmative action in this mattcr as the youth of this nation are at risk and highly
susceptible to the alcohol industries advertising practices, Thank you for your time and consideration.
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Neighbarhood Youth And Parent Prevention
Parinerehip, inc.

3400 S. Cedar Street

Lansing. M1 48910

(517) 272-7494 x 7489
Fax: (617) 2721587
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Federal Communications Commission N owe\““' =3 4 ;_:n
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Dear Commissioper: 22 o

~anm

Alcohol related problems continue to plague our nation’s youth. I strongly urge you

to support a Notice of Inquiry to examine the Commission’s role in addressing the
alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a
license to use the public airwaves and the broadcasters’ responsibility is to serve the

public interest. I am very concerned that the public interest is not being served by
alcoholic beverage advertisements that are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads
have, explore the effects they have on children and examine solutions to the problem

Tbe FCC could then report to the President, Congress, parents, teachers, healit;
professionals and others on the status of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to
require broadcasters to offer time for counter-ads. I hope you will support this
petition, and the FCC’s authority to implement it, as you consider this important issue.

Thank you for your time and consideration. Z %
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"‘-"lhe Neq,hborhood Youth and Parent Preventlon Paﬂnershlp, Inc behcves that i R
. aloohol relatéd problems continue to plague our nation’s youth. I strongly urge you

“to support d Notice of Inquiry to examine the Commxssmn 8 role in addressmg the e
1 “a]oohol advemsmg issue. |

The Federal Commumcatmm Commission’s rcsponsrbllny isto gwe broadcasters a .
Ticense to use the pubhc airwaves and the broadcaster’s responSIbrhty isto serve'the -

‘. publlc interest. 1'am very concerncd that the pubhc mterest is not bemg sen'ed by
'alcohohc beverage advertisements that are appealmg to ohlldren S

~ have,’ explore the eﬂ'ects they have on children and examine solutions to the problem.
. The FCC could then report 10 the President, Congress, parents teachers health
‘pro&sswnals and others on the status of alcohol advemsmg

The Nattonai Councd on Alcuhohc.m and Drug Dcpendence has petmoned the FCC )

‘to require broadcasters to offer time for counter-ads. ‘1 hope you will euppon thls ;
1 petmon, and the FCC’s authonty to implement it, as you oonslder this § unportan’c 1ssue

1 'Than'k you for your ume and consideration,
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THOMAS E. VAN WAGNER
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FEDERAL COMMUNICATIONS
COMMISSION
OFF:CE OF SESRETARY

June 11, 1997

Commissioner Rachelle Chong
Federal Communication Commission
1919 M. Street:; NW

Washington, DC 20554

Dear Commissioner Chong:

Alcohol related problems continue to plagque us as a
nation, especially among our youth. I strongly urge
that you support a notice of inquiry to examine the
Commission’s role in addressing alcohol advertising
issues. As a member of the board of directors of
NCADD, I am urging that a thorough examination by
the FCC would gather evidence on the reach these
advertisements have and what effect they have on
children. The National Council on Alcoholism and
Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope

you will support this petition. It is an extremely
important issue.

Thank you so much for your time and consideration.

v trulyg ym

omas E. Van Wa r
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- Commissioner Rachelle Chong
Federal Communications Commission
1919 M Street NW

Washington, DC 20554

Dear Commissioner Chong;

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very

concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then

report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration.
Sincerely,
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" Commissioner Rachelle Chong 0

Federal Communications Commission

1919 M Street NW

Washington, DC 20554

Dear Commissioner Chong;

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to use
the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am very

concerned that the public interest is not being served by alcoholic beverage advertisements that
are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have, explore
the effects they have on children and examine solutions to the problem. The FCC could then

report to the President, Congress, parents, teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require
broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s
authority to implement it, as you consider this important issue.

Thank you for your time and consideration. o ?“
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Barbara and Fred Storch
P.O. Box 3773
Boca Raton, FL 33427

June 15, 1997

JUi
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Commissioner Rachelle Chong e Gora/ Conppy,
Federal Communications Commissigﬁm ‘ Ofticq :fs ons gg
1919 M Street NW Mimiss,

Washington, DC 20554

Dear Commissioner Chong:

Alcohol related problems continue to plague our nation’s youth. | strongly urge you to

support a Notice of Inquiry to examine the Commission'’s role in addressing the alcohol
advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a
license to use the public airwaves and the broadcasters’ responsibility is to serve the
public interest. | am very concemed that the public interest is not being served by
alcoholic beverage advertisements that are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads
have, explore the effects they have on children and examine solutions to the problem.
The FCC could then report to the President, Congress, parents, teachers, heaith
professionals and others on the status of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to
require broadcasters to offer time for counter-ads. | hope you will support this petition,
and the FCC's authority to implement it, as you consider this important issue.

Thank you for your time and consideration. '3'-; > ‘ﬁ

Sincerely,

(ot | e

Barbara J. Storcl
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Commissioner Rachelle Chong ?\\gﬁov4 JU v E D
Commissioner James Quello W7 0 199
Federal Communications Commission Fodory Comn 7

Washington, DC 20554

1919 “M” Street, NW

Dear Commissioners Chong and Quello:

Alcohol related problems continue to plague our nation’s youth. I strongly urge you to support a
Notice of Inquiry to examine the Commission’s role in addressing the alcohol advertising issue.

The Federal Communications Commission’s responsibility is to give broadcasters a license to
use the public airwaves and the broadcasters’ responsibility is to serve the public interest. I am
very concerned that the public interest is not being served by alcoholic beverage advertisements
that are appealing to children.

A thorough examination by the FCC would gather evidence on the reach these ads have; explore
the effects they have on children, and examine solutions to the problem. The FCC could then
report to the President, Congress, parents teachers, health professionals and others on the status
of alcohol advertising.

The National Council on Alcoholism and Drug Dependence has petitioned the FCC to require

- broadcasters to offer time for counter-ads. I hope you will support this petition, and the FCC’s

authority to implement it, as you consider this important issue.

Thank you for your time and consideration.

Sincerely, v;%& = %

j . )‘:51\ £, m "
Jeanpe Graffy %% % 2
County Supervisor V&.ﬁfl 3 ‘2
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